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Message from Chairr
(GRF2)

Plan B Media Public Company Limited
sustainability value for stakeholders" by app
true value. PLANB conducts business wi
investment, project development, const
and all stakeholders. The Company ha
technolagysupport and promote a
growing returns for shareholders
customers, partners, and all sta
policy, comprisingin topics co
the core of every process th
sugainability indicators to
Sustainability Working C
Sustainability Working
projects to achieve
standard of Thail




Sustainable development agencies recognzed rasdoositfidie
towards sustainability. Therefore, it is our mastarehpoddwEcheave
in the Thailand Sustainability Invesin&itgShpBy the Stock Excha
two years eontve\GAGA G G A

Finally, I would like to thank the management team and
to help deliver and strengthen our Company. | would also
stakeholders for theioasritirst and support in PLANB. | hé
and support, PLANB will continue to grow and prosper
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BUSINESS STRATEGIES

Active
Executives and employees understan

and customer needs while beinggiroan
best services to customers and comm
excellent in the advertising business

Growl

Executives and employees buil

conducting business for the orgar

good corporate governance pr
transpareacg accounta

Innovation

Encourageadtiiebox thinking with a key
enhance the quality of products and se
environmental conservation at all front:
for stakeholders including society, com
shareholders, consumers, and suppliel

Leaders -

Possess leadership and dedica
guality work and promote sustail
organizati -~

Expert

Develop skills and expertise of exect
employees to be readyew kiamgs and
continuously develop capabilities to j
A6ad yulT GA au od¢
potential and work efficiency




1 To operate business with the ultimate g
benefits throughout the value

1 To respond to customer needs and
and wdeing of people in societ

Corporate

Governance*

To run the business with
fairness and transparency
accordance with good g
governance, systerg
management and
ofe]plife]

9 To focus o
conservat
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BUSINESS OVERVIEW

Nature of Business

Being the leadioghmuhe media service provider with the most diversified portfol
types and nationwide coverage spanning cross BangkoNadd (o g nibamyB
Limited offers a wide variety of advertising media platforms through innovation and 1
providing media maintenance services that meet international standards, addressin
owners in reachingustageecs effectively.

The Company has been inactive in pursuit of extensive content development tc
brand and product owners in all dimensions and appealing marketing planning con:
interesting content.

The Com@owtofthome media business can be tlaksyiedtiegories as follow

Transit Media
Classic Media
Digital Media
Retail Media
Airport Media

abhwbdE

Apart from expanding and develfhiogéhmedia channels, the Company is comm
to divafying its media portfolio through engagement marketing tysasestdquatgploying
content: sports marketing and artist management. Sports marfketympsaoebthelassifiec

following
1. Football
2. Boxing
3. Internatiddiadadcast (Marketing rights for broadcasting international sport:
4, ESports and online gaming
5.  Running
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Regardamjst management, the Compamysievadopent for a girl gtchipdBNK
investedpiroduciiitne \dei Thailangtpmiotgvarious content threagfiome media to
create engagement between product and service brands and customers and est
between target customers and artists.

Online media undoubtedly have strong growth pdentialiadthed play int 4 o
lives thanks to smartphone, pseitailernibe primary communication device for everyde
For examm@epte can go online and log in to their online banking via smartphones anc
or documents vialmmagh this channel. Therefore, online media are considered an al
format that allows instant adjustments in content to carter to an extensive consurr
genders and locationsvilyhisiase and more people avalickeoosdgn, thanks to their
functionalities that satisfy brand owners, including measurability and mtegration with

Oubfhome Media

1. Transit Media be categorizediypes as follow
1.1 Advertising media ouisisidesmibnditioned buses

With its expertise gf fers in business, the Company has become a le:
providing media services outside anodiiesidedsabnsidered the first media type the Co
pioneered since its establishment, which brought reputation andGunaartiyibes to the Cc
Company provides advertising media $§&R/idbsses éneen concessions granted by th
Bangkok Mass Transit Authority (BMTA) and management rights from other private
joint service contracts. As a resulf#sel@omesingxtensive coveragg diofbes than
across Bangkok. Theomaretypes of advertising medisonsEdrifized

1.1.1 Advertising media outside buses

This type of media is similar to moving billboardaisivag aramdpwaneness
recognition as the media directly approaches consumers. This media format can me
of customers according to their differeavdRipéndoses of full wrap and half wrap that
effectivelpmote brand awareness ar@iogDvatdeaps that emphasize media creativity.
InG A,gh& Company introduced innovation with LED lighting technology that allows
advertise media that enhance brand value aneraatass €ss simch et
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1.1.2 Advertising media inside buses

This type of media is positioned close to bus passengers throughout their trip:
formats are placed both inside and osisateabdbhlisespassenger seats, around door &
on the spaces near the ceiling over passenger seats as well as LCD screens that ir
passengers.

1.2 Advertising Media in MRT System

Plan B continuously developmadieeditengd in the MRT system to support growtt
number of passengers as Plan B realized the positive growth outlook from the route
MRT.

InG A,@riptherstations were opened to connect inner Bangkakdodintger Bangk
the vicinities. In addition, the Company has been offering a variety of media compris
passengers both inside and outside the trains (Passenger Information Display: PIDs),
between platformsle(Pietéorm Screen Door: PSD), digital media inside the stations (
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2. Classic Media

Plan B offers classic media diverse in formats, sizes, and locations. These ¢
appealing formats -a@ik @oere installed around important landmarks of Bangkok and al
traffic volume or high population densityereeatsasrompgor roads, on expdessways,
outside major buildings in central business districts andacenimesait&s sidomealia
noticeable and can be seen multiple times, but their unique presentatidinagiormats also
other providers so that the media can catch attention, create awareness, and pr
effectively. Moreover, the Company also expanded its classic media in other majc
Bangkok to support the rising populatitmo@glia@@itbaards nationwide and network
bilboards of street furniture focusing on key provinces that are eepnbnisagl tand touris
promote better reach to strategic locations in Thailand.

Recently, Plan B teaneBanglwk's Traffic and Transport Department to moder
A AbAs shelters with classic mégja/dffthveards to resolve a major problem of uninfor
passengers about bus arrivals. The new srhandéssalréliergsialin through CCTV, mobil
charging stations anérfteeaddiommodate people waiting at the stops. In addition, at ea
shelter, advertising media are installed in the spots appealing to bus riderd waiting at
help promote brand awareness effectively and inclusively
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3. Digital Media

Digital media recorded the highest growtlyaeroitg alimezldisplays using modert
technology to present a variety of exquisite formats different from otheheatia. Furthe
selective display control systems that enable flexibility, spgednaptlly sadeines$his ca
maiting campaign sremsatisfy brand owners in building brand awareness and recc

Moreover, selecting locations to install media is done properly to be diverse
landmarks such as central business districts (DY), Semem @k @eonomic zones, o
areas with high populatioh dimsiitydas across Thailand. This created a media networl
of19,00digital displays nationwide. The Company provides innovative digital media
benefittthese media for the public interest. These digital media, such as Intelligence
deployed to uplift the quality of urban living and mitigate traffic issues for Bangkok
Accident Report System and CCTV ceetraetieeimleness of traffic reporting.

30T TI:GA

.
VENE TA

Furthermore, the Company elevated media quaditidaddarettedeatiedia
using tB technigue on digital screens to enha@aedlistizuekpecience. The Company
recentlympierdfihe Battle @giofikéng Dragon and Kinfgieammeated large digital screens
at Parc ParagpniBa% A Ghe Aampaign received massive responses from target cusi
was mentioned on social mediaAvitgtweets. Lastly, the Company alsohindproved ov
digital screens with enhanced display resolution, reduced reflection, lower emission
and fixed dark spots in the lighting of static lightbox signs.

4. Advertising Media idugdeatimnarkets and Convenient StoreaijRetaihidgdiged
intdwaypes as follow

4.1 Advertising Media in Malls (Luxury Media)

Retail media can reach a large number of target customers with purchasing p
help marketers boost sales and emphasize brand recognition as they help influenc
purchase decisions. The Company is committédniediz e lepidiggedapartment stores b
offering a full range of media services inside and outside buildings using classic or dig
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displays and presentation technologies that interact effectively with ediasaraers. Curr
available in various venues, including Mega Bangna Shopping Center, SIAM Cel
Emporium, EmQuartier, ICONSIAM and shopping malls operated by Central Group.

Thanks to appealing and various display formats aibisteategicolasadmns
department stores coverimghcityicénfi AAT Ay i A% a60 PDiuuayid
customer groups, promote brand awareness and address the needs of brand al
comprehensively and adequately.

4.2 Advertising Media Inside Supermarkets and C&tosnieditpres (In

Instore media inside supeesadgisr marketers to exdmnmueication between
stores atustomers. These media help enhance brand loyatigsh shke fomgtamtgrad b
they promote buying decisions when consumers see the media inside supermarkets
Furthermore, the Company adopted new technologies in dispkgmegneshdytdormats
enhance the effectiverséesief communication through better access for consumers to
content, including sales promdtitiogly and effective manner.

At present, the Company offers these media services in supermarkets and con\
as Big C Suptecas wellfieieven across the wittiriy$Gtreens installed in entrance areas,
supermarket hall areas and censor areas at entrance/exit of supermarkets across th
media can effectively-gedctuthences. In ad@itfgEia Commupandéts media into
convenietores of @y@dd¢Eleven branches in Bangkok and upcountry by placing digit
over the beverage freezers on top of frozemwrtnu cfhehaek ahdlves, which are easil
noticeable to target audiences.
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5. Airport Media

Th€ompany continues to expand its media business to support target custome
transportation, including airport media, as cheaper airfares encourage consumers
overland traueh as publiebufhe company his aiguet media services &vagilable in
airports nationwittg3%illboards covering all potentcteimdgegecas of the airports,
including entrance and exit areas, media on trolleys, and baggage to reach all group
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Engagement Marketing

The Company is interested in building on its existing business by leveraging its
media (Over capacity) to upstream management to work closely with brands and pr
HD marketing strategesgMtii@ air, out of horgecamd OrEngagement marketing busine
can be classified into sports marketing and artist management.

1. Sports Marketing
1.1 Football

The Company takes prideafthtad-totiall Association ahfleaill®adronage

of His Majesty the Kitegh& Am official agent tthaightsggef FAT and Thai League Compar
Limited. Thanks to its longstanding experience in managing a diversified portfolio of
well as the customer mseuvbetd by different products and services, the Company n
increase revenue and build on the business of being an exclusive and sole agentto r
find sponsors for national team tournament and professiotizdlleaciiesesgiitother f

years fr@mA G é @ Aromote the development of football in Thailand using sports ma
aligned with brands. Brand recognition and awareness are to be enhanced, especi
broader groups afneust Note that theueypes of FAT rights that the Company is manag

1) Rights to seek sponsorship to support football matches and activities orgar
Thai League Co., Ltd.

2) Rights to distribute content owned by FATand.ithdolssskuevenue through
publications, raWpelectronic, waredesther telecommunication media domestic
and internationally

3) Rights to naotufe and distAAdtand Thai League Co., Ltd merchandise

Not only that the Company manages the commercial rights of the Football Ass
(FAT) and Thai League Co., Ltd., but it also creates a social netsvarlptbroagh multipl
Thai football so that Thais can support Thai football taiséepenpadioch ablenstd abple
310 duuAouC S6UUUUA O0O0OAA AyiAlT aoA T0d 10
and exhibitions teefiorements and competitions. Additionally, quality content is consistt
through PIgroBbthome media, reachfndaivitie population in Bangkok.
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1.2 Boxing

InG A, g Company founded Global Sports Ventures Company Limited (subsic
company to invest inogthgrlated compafles subsidiary has a team with expertise -
experience in the boxing business and related marketing activities to focus on Muay
objective is to elevate Thai unigueness to be known worldwide as boxinglis consider
ao61 o0l 0 mpdditideeiCorapany biefevep that the boxing business will help el
capabilities to drive totweedsports marketing growth

Note thaGirA, &g Company hostebhailaraf's grandest events irbthéngodern
industiiyhe competitioio wagve the Thai boxing industry affecig@lgdbaniCONWBr
A hdxers adhdirdiners participatédgrominces nationwide to bring back the glory to the
Thai industry. In addition, theaScemplan for Global Sports Ventures Company Limited
shares of Rajadamnern Boxing Stadium Company Limited, which operates Rajadan
to set directions and manage the stadilSistawtiari isakieg stadiumdrantiaite of
the oldest boxing stadiums in the world. The objective is to make Rajadamnern Boxi
hub of Muay Thai by teaming up with promoters and Thai boxers to bring Muay Thai t
and become true soft poaiaridr
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InG A, & Company organized the national boxing match under the "Rajadamr
(RWS)", considered a significant change for Rajadamnern Stadium in moving toward
Muay Thai or Thai boxing. Furthermore, the CompamntoajdRigadaounern Stadium to
search for the best male and female boxers to win the honourable belt of the game
regulations, such as the gaftgminiite rounds indie&ginute rounds. Another change
is the scorirsgesn frgrdy fog HEvith the criteria that the more effective fighter is consid
round winrfaurthermore, the score of each round will be disclosed immediately after
round for transparency. Furthermore, the etisfgefsiradtersddimeters to make the
boxing game more exciting. Due to these new changes, the Company is confident
changes to improve the Thai boxing industry toward an international standard. In ac
and mexhization of Rajadamnern Stadium have attracted more local and internatic
Stadium.,

1.3 International broadcast (marketing rights management for broadcastin
sports events)

The Company signed an agreement to manage marke®ny Giispifsthe Toky
including rights to live broadcast, rights to manage sponsors and rights to manage c
Compaaiyns to offigportunities thweankind's nmoatkable sportsrebesively for Thai
people. This will deliver happiness to all Thai fans to be able to send moral support
gold medals together. Besides, the Company was also granted the same rights tc
Olymgs and the Asian Games, whichGuAl Bagppen in
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1.4 ESorts and Online Gaming

The Company has developgube aad @nline game business to expand its enga
marketing busin€sA., n& Company organizeditiballd hai LEa§u@ngtch with the
business supplier: Thai football ttEssmothleamManager” or pave the career path to d
a new generation of cogcibaifabeague Football ClubsBeditledatite Company has
worked with Thai League Clubs, Thai League Company Limited, and the Football A
(FAT) in planning the Management of athletes and game formats ranging from the at
team developmenhglaeghearsal management, including before, during and after the
and revenue management for each of the athletes in Thai League Clubs.

1.5 Running

Running events are becoming widespread mamfihigarahdyitreign runners
yiyaoooyi ao00A 4a6AA¥% adoo PuuyiaC 60&ao0h
specializing in sports activities and marathons in aesthetic routes across Thailand. R
by the International Associatios Béddrddons [iWAAdi)itidme ICompany deployed its
owofhome media to promote activitienesuth jonaisnce and support sponsorship to add
and buildtlloesports marketing business.
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2.  Artist management

The Compaxpanded its music marketing business into artist management, lev
content to build engagement between product brands and customers. Artist manag
higher engagement between target groups anbl &Gk, &d-h ¥R B MNiough activities
and variouscomténd 0 ARG 06 duGdoyaA¥% UAAGS T ui Al
artist management is derivedjctaaniydioper the following

1) Merchandising & Events

2)  Sponsorship & Endorsement

3) Contents & Multichannel

The Company regarded artist manageotenti@adigrss that delivers revenue a
increases utilization rate to diegheolgaglaiitome media the Company owns. In additic
technology, innovation, and quality content help enhance engagement between targ
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Online Business

Online media undoubtedly have strong growth pint@rdigl @sithdyoplay v U U
lives thanks to smartphone gsatvadeth@eprimary communication device for everyday |
example, people can go online and log in to their online banking via smartphones at
documents vid #gmaugh this channel. Therefore, online media are considered an al
format that allows instant adjustments in content to carter to an extensive consurr
genders and locations. This is why more and moreopéoplenadtacthersiago their
functionalities that satisfy brand owners, including measurability and integration with

Changing consumeubleldataioncreasing internet rolesdayolivetagind changes
in consumer perceptmedia. To meet consumer demand for online media, the Compa
strength imsees for public buses through collaboration with Via Group (Thailand) Co
T0 Tyyuodiaouda E&aoT | AAes acauiatelyHiimeab &ddlva 0 1
problems and helfpmolien bus riders in Bangkok plan their travels every day.
I 0OA6RO0OAY ado PDiuuayi acC ui Al d-6ikdofe riediaddaidy a 6
online media to serve the needs of modern consumers to communicate effectively in
Lastly, the Company established a joMbawestarel Wtkator (Thailand) Compar
Limited to operate a business related to online sports media, including content dis

athletes and related content around sports and fitness to promote information further
theCgni 0 CGA AyuyaA T AAGOGOAA 60 ado O6AaAYy
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AWARDS AND ACHIEVEMENTS

Best Investor Relations

SET Awards 2022

Plan 8 Media pcl

PLANB was giBeastinvestor Relatio&frawadsT AWGRDE6rdanized by the
Stock Exchange of Thailand (SET) and Banking and Financial Journal, for the seconc

8 A ETRAY ()

o ol adl o

Thaipat Institute awarded Plan B Media Publith€ @ugtaipahitityeDisclosure
Awairid 2022



23Plan B Media Public Company Limited

1 Member of the M8€3

The Company is included as part of the MSCI Index: MSCI Small Cap by Morg
Internaﬂonal (MSCI) Index from
G AEBR GG A

The Stock Exchange of Thailand

 Selected as a listed company to hip Arda® ARG G

1 ne of thempanies listed on the Stock Exchange of Thailand with sustainable pel
PLANB was seititedStock Exchange of ThaitzigdAodogpanies listed in the stock
exchange to be considered a sustainable business the pedtookafrd @ Sugtainal
a60A yoouosaaA YUTUIT A suuudaduona adl
governance policy covering
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YITENAIANNITIA
Natiomal CG Committee

UITHIALIOUHINIR
Nutional CG Committee

UTTHNALIAUNITR
Nutional CG Committee

VIR YITHNAMIAE NG
National CG Committes National CG Committ

1 The Company rece{yédiekllent CG Scoring Awandskecutive years
PLANB receisiEkcellé0G scoring ifGr Gix consecutive y&aidBoAT®@ the
Thai Institute of Directors

f Mai oy 06 46T o6uiTafngA Yyoadlao aodauy f
YUT O 708700 T GoO0Gi oV U6 aositoutano

uoai oy U6 aodéiouidngA
(CAC) flem@ AEG G
dureudoiasuwaonulng
THAI INVESTORS ASSOCIATION

T g Aokt of Adints for hAApAual General MeetiftgsPbGMEcutive years
An assessment stO@udfal Apdints for Gid& Mnual General Meeting (AGM) Quali
Evaluation Program from the Thai Inves®r8@s8d@@igtion in
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CORPORATE SOCIAL RESPONSIBILITY: CSR

“Thailand Together As One" Project

The project aimed to deliver messadeditinecbothpany's digital
screensidedia channels around Thailand to encourage Thai peo
forces to overcome the crisis together. Many celebrities delivered
send moral suggporédical ananaalical personnel to go through this
crisis together.

"Smile Bag" Project

The project aimed to deliver messadestinecbothpany's digital
screensgidedia channels around Thailand to encoujaige Thai peo
forces to overcome the crisis together. Many celebrities delivered
send moral support to medicakdmainmersonnel to go through this
crisis together.
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"Food for Heroes" Project

The Company provided media space tthédipquuibdiciEeroes
project or one box of moral support to help Thai doctors and nur
COViIH gandemic by delivering good quality food to hospital persc
fought the disease for Thai people.

i . L b

N lli_nu =

Dissemination of Public Interest News

The&Company provided its advertising space to publicize public int
during the C@VHBpidemic, such as reporting updates on infec
situations. This was to help educate Thai people to prepare for the
of the virus. Besides, atimgapdr the Thai Red Cross, the Compe
posted invitations to the public to promote blood donation during ti
when the Thai Red Cross had a blood deficiemationgisls hospitals

E Adht to fight GVADEA. Pdject

Plan B Media Company Limited, in collaboration with the Thai Red
advertising media space for publicizing public interest news to invit
to donate AHE help others during the pandemic. In addition, the o
money was $p@ive a bag of necessitiescakdck by from the
mobile kitchen to the Thai Red Cross to help those affected by the
COVID vius.
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“AirAsia Fly to Dream FodfbAllgeAjéct

This project aimed to offer introductory football training for youth
opportunity to learn football skills from a coach of the Thai nationa
Sritaro" (AFC Pro License), a coaching supervisor. The project als
balls aspecial scholarsfigettts & Years old at Baan Khon Yoong
School, Udon Thani province. In addition, the Company donated
raised from the auction of the "Match Worn" football shirt owned
YooyeBa Thai national feativaplayer from BG Pathum United Club
"Baan Udon Thani", a foster home offering welfare protection for t
in Udon Thani province.
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The Company has become one of the public relations channel
donation invitations foRbd Thass Society

The Thai Red Cross Society has invitedfitite abongrenayitage
people to donate blood for the Thai Redltichss&oeretyprsed by
Her Royal Highness Princess Maha Chakri Sirirgliotober2 years fi
G Adawa. This was after the Company had publicized and invited T
to donate blood at the National Blood Center and Thai Red Cross S
the Companyefbome media, resulting in a significant increase in
donation.
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"Fighorest F{E8awve Lives" Project

Due to the smog crisis, Thailand's worst forest fires have caused c
forests, wildlife, and public health. Therefore, the Company has sh
space on to taejai.com website as a channéttmppariotetiasd of
for people in the society to donate firefighting equipment to the fc
across Thailand to help wildlife and send moral support to the fore
performing their duties to conserve natural resourcesaand environ
people and Thailand.
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Adopt A Granny (Pan Sook Phu Soong Wai) Project

The Company has shared its media space as a channel to promot
more tharfl8erly and poor people in Chiang Mai and Lampang by
them with nutritioysréped,clothing, and medicine.
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"Phak Ran Parn Jor" (Shop Promotion Through Screens) Project
The Company shared media spaces to help promote SMESs in restal
and bakery businesses impacted by the closupel@gdmdhdine
maximum control zones under Shop Promotion Through Screen
COWVIDO situation (Bangkok, Nakhon Pathom, Nonthaburi, Narathiv
Thani, Pattani, Yala, Songkhla, Samut Prakarn, Samut Sakorn). Ii
Company helped promoteivits mestes 250 screens across the coun
from 12 July to 12 August 2022 free of charge.
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Donatiorjof Askta of rice and survival kits

The Company teamed up with business suppliers and volunteers t«
but powerful social prejestgte difficulties and offer benefits to soci
during the C@QVaasis by distributing the rice and survival kits of moi
g A Aséts to various communities across Bangkok as a part to s
support to Thai people to thriv€ Dv8pgithetogether.

1IS19:WIUINNA
TUnosnu

RTa a&6u NToGRT U Ouy e&wd6a NAT C &
Shop Promotion Through Screens) Project

The Company and our alliance "World Gas" jointly run a project ca
NT 6 GRT U O iayl 6adoouG aNbA Tadi’ 6 1°oé»d 0adi ¥ |
Gas free of charge to vendors who were affertésitbyetie £30VID
well as helping them promote their restaurants via the Company"
screens.
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The Company has become oneetditibapabtianels for blood donation
invitations for the Thai Red Cross Society

The Thai Red Cross Society has invitefthitharitbemeamgsgde

to donate blood for the Thai Red @hosk ®asietydorsed by Her Royal
HighneBsincess Maha Chakri Sirindhorn fay ®yes@ oG g
onward. This was after the Company had publicized and invited T
donate blood at the National Blood Center and Thai Red Cross Soci
Company's-atfibme media/tirggun a significant increase in blood
donation

SJUUSMIATaa
HWusngdlsas:uia
asunwins. 02-256-4300

Initiative Blue Day: Pai Tor Kwam Suk Project

Initiative Thailand, led by lis GB@ Kaitkanarat, and BPN Thailan
together with employees and business suppliers sirihMs Plan B
SHOP and Mr. Piphat "Top" Apiruktanakorn organized the Initiativ
help society and the environment at Fuengfa Pattana community
unused billboards for renovating homes as well as running workshc
bags from virbddoitls to generate additional revenue to the commu
activities aimed to improve the community's living conditions, bring
to the community to create job opportunities for residents. The most
IS to generate a staldefiopothe upcycle of discarded billboards tl
promote environmental sustainability aligned with tAe Company's n
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Rabbit Crogfingject

The "Rabbit Crossing" campaign aims to promote road safety, |
friends of Dr. Kratai (Rabbit) or tiddaWalattok Supawatjariyakul.
This social group aims to raise awareness and lauasim@ campaig
pedestrian crossialjsdad users to understand the importance of stc
pedestrians from crossing and ensure that every road user realize
strictly folldw&he Company supports the project by providing ad\
space on digital screens throughoytr&8aotkgublic awareness of
accidents that occur at pedestrian crossings.
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ABOUT THIS SUSTAINABILITY REPORT

Plan B Media Public Company Limited and its subsidiaries (the "Company") r
first Sustainability Report this year to make this report an official channel for reporti
about our operational activities unustheggmbqyadicy framework for sustainable develo
This report will cover esmrigdnat.environmental dimensions and corporate governance
1JanuaBz1Decemi2€r22

This Sustainability Report follows the GRI Sustainability Reporting Standards (C
Core Options level, in whidimattotal séistainability issues were assessed in terms of su
the results of which cover thpdrasines®f companies in Thailand and its subsidiaries t
holdshares of moré tharcent for mor€tiars and has the power to control operations.

The Company's Corporate Governance Committee endo@akntie econon
enviromental performance indicators disclosed in this Sustainability Report.

PLANB values all stakeholders' perspectives, whmmndikypetopoteriobgtween
the Company and our stakeholders. If you have any suggestionsasernorgats; or que

Investor Relations and Sustainability Management Department
Plan B Media Public Company Limited
170@lan B TaM@&w Petchburi Road
Makkasan, Ratchathewi] @Hiykok
Tel+662 530 8053
Emailrplanb@planbmedia.co.th



mailto:irplanb@planbmedia.co.th
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SUSTAINABILITY POLICY

The Company is determined to operate business sustainably according to natio
frameworks. Also, Plan B adheres to creating value continuously in all dimension
stakeholders by paying attention to everysstepsoffrdomdeiivering quality services |
customers to taking care of the overall valuesiastaihataligeholders

In addition, Plan B commits to conducting business to enhance corporate
business growth, and create hatavititiead to the -gitiavatebuilding sustainability in the
organization for ttertarigenefit of stakeholders throughout the value chain. Finally, plal
conducting business with social responsibility and goodegdusgrtante momntiplesis
improvement of the economy and environment.

The Company is strongly committed to growing its business throug!
development, in line with the SDGs or Sustainable Development Goals by the United
stongly believes sustainable business operations -aeemdbisisicsquidsagce. However,
it is about running businesses with a strong foundation ready to grow together w
environment. For example, suppose thee€ovepany atrang foundation that conside
stakeholders' mutual benefits. In that case, the Company will be able to deliver good
and create value for society. The Company has communicated its concefit of sustain:
stakeholders to ensure they realize and understand the impbrsandé lebduch matte
cooperation among parties to drive the operations of all companies in the group ba
management under international standards.

ING @ &5 A, @& Company has been listed in SET's Thailand Sustainabilit
(THSI) Index by the Stock Exchange of Thailand (SET) for two consecutive years. Th
the commitment to sustainable and responsible mrsiesgiogerdiionsoaimental, Social
and Governance (ESG) principles. This demonstrates the Company's strong determit
to develop and operate itddussmgsustainability rather than business interests alone
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PLAN\BALUE CHAIN

The Company engages in diversifiethdimsisgess value chain from upstream
downstrearhe Company places importance on the sténtof ®sachorgdessocations to
instatigadvertising billboardsgarte) various events or managing displays and creating
to be used in the advertisement, conducting sales and marketing, distributing its mec
for the areas the Company has ownership or leases, to servicin@gsgights who we
PiuyiT aCgA GofnoT Ayi 80A 60y T rnaoyaocAodidi

The Company intends to enhance efficiency in sourcing and selecting location
media and managing the media to attain Wigleiggohstiggedifyom media installation to
minimizéeenvironmental footprint to the surrounding areas. In addition, the Company
its market image management to be recognizable for customers undeffaiiging that is
and competitive while adding valung dinel gualiiptof its advertising media to address cu
needs. This can be done by developing nstoliaisezasundsatet services to maintain
and enhance customer satisfaction

Content
Survey an Event/Scre creating /

: : : : Distributio  Services
installatio operation marketing
sales I I

Effective Reduce w Increase
Increase bu_sm_ess T f business
efficiency continuity p i I
the land _ productio value
service ta
increase
business customer Increase
operation satisfactio stakeholdelue

installatio Effective m
managemse

Furthermore, the Company adheres to transparent and fair supply chain mana
business ethics, human rights, safety for all stakeholders, and economic, social and
from its business operations. The Guepan\siigdies treatment policy in the Corpo
Governance and the Code of CondugplnaaiglLadelkdditionally, the Code of Conduct
for Suppliers was prepared with content covering all ESG dimensions for suppliers t
doing business with the Company. Furthermore, a policy on human rights was offic
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framework for all suppliers to conform to human rights principles incorporated in pro
The Company also put guidelines fer aeglittatsappiss possible impacts on human rigl
implement measures to alleviate damage in case dfihuheaproghtswietifimocess

Besides, the Company undertakes risk assurance in its supply ceammenseggement p

below:

T

Screening and Seéldatjgpiiers must sign to acknowledge the Code of Con
Suppliers in the procurement, purchasing and hiring processes and f
business activity information that may incur ES@® csise &lsvp el des

a business activity with potential impacts according to ESG principles, tr
conduct a-asffessment that inquires about the performance on quality of p
services related to corporate governamterammsowaltal aspects to be able
to identify and classify risk and formulate plans to manage before forma
Company so that the Coreliafioymsed to be able to select suppliers properl:

Monitoring and Ass@dssnpptiershatie a business with the Cavhgany for a
will be evalulaedeir performance which can be categorized into produc
assurance and sustainability or EGS assessment to ensure that st
sustainability standards and seléaction ¢riterte 0 0 ad 0 Duaay
Company truly believes that sustainable supply chain management is c
good business partners in the future. Thus, the Company is committed to
sustainable business developmiggtswith agppizing knowledge training o
safety for new suppliers involved in project work and media installation c
regular safety risks

In addition to the value chain mentioned above, the Ctiragaligvalsgp focuses on

1. Investmelike beginning of business sustainahifigpctantsaiMémd and location
acquisition process foothenoatscreensluding capital for project development,
enhance our busimesy &be incdbbme

2. Project Developtniiorate with alliances and business partrgfisotoecreate out
media to meet consumer needs

3. Constructionrease -@tbciency in operations with environmentally friendly proces
as using LED bulbs to reduce greenhouse gas emissions

4. AsseManagemdmhance service and customer relationship management t
stakeholders the best experience and sustainability value
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Stakeholders

Investment q Employee 1 Good corporate governan
1 Regulator & Governmel § Longerm trust and confide
1 Shareholder & Investor ~ PLANB
! Community 1 Employee capability deve
1 Press & Media
Project ¢ Employee T The positive relationship t
Development ¢ vendor & Supplier PLANB and supplier
1 Community 1 Supplier capability develo
Constructior § Employee T Quality products and servi
T Vendor & Supplier expected
q Customer 1 Environmental benefit fror
1 Community building initiative
q Tenant T Better life quality of people
1 Regulator & Governmet community
Asséfanageme § Employee 1 The positive relationship v
T Vendor & Supplier stakeholders
9 Customer 1 Good corporate governan
! Community 1 Tangible vaheation project
9 Tenant 1 Better quality of life
1 Shareholder & Investor
1 Regulator & Governmet

M Press & Media

The Company is confidastaithable supply chain management is an important
buildingood business alliances in the future, fhieecfoteppaey on cooperation in
sustainable business development with integratedzing graitdamglsessyans to educate
new partners on safety knowledge related to project work and installation of advertis
that may regularly pose security risks.
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STAKEHOLDER ENGAGEMENT
(GR212229

The Compammysidersriie and gives importamterttabdind external stakeholders
Therefortewill ensure proper, equal and fair treatment and support comprehensi
operations to lead to a good, belidi@ostiidence apdsheratl valugyastakeholders,
whicts critical taotiganisation's sustainable developt@entsarnddssg

Issues of Action and | Communicatio Value
Stakeholdg . )
interest response | engagement ch creation

1 Business § Strictly T Annual 1 Driving the
ethics and comply wit  General organization
transparenc the Code ¢  Meeting of towards

{ Business Conductar  shareholde  sustainability
operating policies Company 9 Operate busin
performanc  imposed b’ vyisits with transpare
and the Compe ¢ gshareholde  and accoubiity,
competitive J Conduct satisfactior  including gooc
S business survey efficient corpo

{ Directions¢ compliance  Annualrep  9overnance
business with 1 The T Operate a bus
growthand  applicable * o yi  With agrowing
future laand website sustainable

Sharehol dll‘eCtIOI"I.S FU|<_ES- o Whistlebloy pgrformance.
sand ¢ Information T Strictly fulf g channels 1 Disclose
investor!  disclosure creditor performance

conditions information

1 Disclose regularly
informatior q Consider the r
with of shareholder
transparen and treat therr
and timelin equally

9 Open for
suggestion
and voices
shareholde
and investt

1 Assign
responsibls

units to



4JPlan B Media Public Company Limited

Issues of Action and | Communicatio Value
Stakeholdg¢ . )
interest response engagement ch creation

Employe

Career i
advanceme
Training foi
skill
developme

Compensai 1
welfare, an
other benet

Occupation
health and
safety

Transparen
respect for
human righ
principles a
equitable
treatment 1

coordinate

with

shareholde

and invest

Organize 9§ Conversati
required , team
training for  meetings
continuous § Meeting of
developme  employees
Provide top executi
proper of the
employee functions
programst  antbr the
retain taler ~ Company
and capab § |ntranet
employees ¢ Employee
Ensure fait  engagemel
compensal  survey
and benefi ¢ The
foremploy  py y i
Comply wit  website
Thailabo ¢ \whistleblov
laws channels
Treat

employees

with respe

according 1

human rigt

principles

Provide

channels fi

employees

file

complaints

share

opimons or

whistleblow

T

T

T

T

T

Employees
receivéuprope
training to prog
in their career:
Continuous
capability
development
Career stabilit
advancement
Assessmédnt o
occupation he
and safety anc
work environn
Whistleblowing
mechanism
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Issues of Action and | Communicatio Value
Stakeholdg¢ . )
interest response engagement ch creation

Custome

Fair treatmt

Environmer
protection

Locations ©
advertising
billboards
Product
developme
innovation
Personal d¢
security an
privacy
Resource
conservatic

9 Defirtbe
organizasc
core value:

1 Conduct
business ir
strict
compliance
with

applicable q

9 Introduce
products a
services th
address
customer
needs at
reasonable
prices

1 Assign
responsible
units to
accept
opinions,
suggestion
or custome
complaints

9 Procure ra
materials fi
sustainable
sources

1 Initiate
environme
conservati
methods

9 Strictly
observe th
Code of
Conduct al
police

Complaint

Center

Customer
satisfactior
survey
Building
relationshiy
with

customers,

such as

organizing
activities to
strengthen

relationshig q

together, e
Receiving
complaints
suggestion
and opinior
through
complaints
chanrsel

Whistleblon
g channels

Theredibility of
media or prodi

Offer quality
products that r
customer
expectations &
and reasonabl
prices
Provide accur:
and sufficient
information for
customers to r
decisions

Continuously
develop the gt
and form of
products and
services
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Issues of Action and | Communicatio Value
Stakeholdg¢ . )
interest response engagement ch creation

Supplier

Communit

1 Business
ethics,
transparenc
and equalit

1 Future
business
direction ar
business
growth

1 Capability
enhanceme
of suppliers

1 Impacts
communitie
and society
from busine
operations

1 Promotion «
thequality ol
life of

)l

)l

)l

)l

imposed b
the Compe

Establish tl § Developing § Knowledge of

Code of

Conduct fo
Suppliers t
set standal

Develop
projects thi
suppliers
partner wit
the Compe

Assign unif
to be
responsible
for
communici
n with
suppliers it
various
matters
including
directly
related issi

Treat all
suppliers
equally an
fairly
according f
the Code ¢
Conduct

Conduct
business w
attention a
care to
prevent
impacts on
communitie

)l

)l

T

media user
metrics witl
partners

Continuous
improving t
quality of
media with
partners
Supplier
Selection a
Evaluation
Process

Meetings w
suppliers

1 Annual rep
1 The

T

)l
)l

)l

buuyi
website
Whistleblon
g channels

Field visits
Activities tr
promote
social
responsibil
Environme
activities

T

T

T

T

T

T

T

technology an
innovation

Procurement
transpacgand
can be checke
Comply with tt
terms of the
contract

Positive
relationships
between supp
and the Comp

Trust anddong
term relationst
with the Comp

Quality produc
and services fi
other stakehol

Minimize impa
from business
conduct on
communitiabs &
theenvironmen
A psitive
relationship
between
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Issues of Action and | Communicatio Value
Stakeholdg¢ . )
interest response engagement ch creation

Leases

Regulato
authoritie
and
governme

communitie
such as
income, q
employmer
education,
health q

Conduct
business in
compliance
with laws al
rules

Protect hun
rights 1

)l

Fair treatm«

Environmer
protection

Locations ©
advertising
billboards

Business
ethics
Compliance
with applice
lawand rule

! Transparen

and 1

andhe
environme

Strictly
comply wit
applicable
Communic
informatior
related to
communiti
in an accui
and timely
manner

Initiate
environme
conservatit
projects
Initiate soc
projects
Conduct
business ir
compliance
with
applicable

Conduct
business w
attention a
cargand
respefr
applicable
Disclose
informatior

1 Community
satisfactior
survey

1 Annual rep

1 The
buuyil
website

1 Whistlebloy
g channels

9 Relationshi |

building wit
lessees
1 Annual

satisfactior

survey

1 Annual rep

1 The
buoayi
website

1 Whistlebloy
g channels

1 Meetings a

visiten
different

occasions 4

1 Participatio
in governm
networks

1 Annual rep

communities &
the Company

Tangible value
creation projec

Better quality

Trust and
confidennothe
Company in tr
long run
Positive
relationships
between lesse
and the Comp

Compliance w
relevd laws an
regulations
Transparency
biddirgpncessi
ns

Being an exan
ofconducting
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Issues of Action and | Communicatio Value
Stakeholdg¢
interest response engagement ch creation

Industry
associatic

T

information
disclosure

Collaboratic |
witlthe
governmen
sector to
enforce
policies anc
be arole
model for o
businesses

Social and 1
enviramenta
protection

Business
ethics

Compliance
with applice
lawand rule
Transparen
and 1
information
disclosure

Collaboratic
with industr 1
association
be arole
model for o
businesses
Social and
environmer
protection

with
transparen

Collaboratt

and suppo

business

activities tr
generate

benefits fol
theeal este
business a
the Compe

Initiate len
term projec
to mitigate
Impacts an
improve
quality rela
to society ¢
the
environme

Conduct
business w
attention a
caraand
respefr

applicable ¢

Disclose
informatior
with

transparen q

Collaboratt
and suppo
business

activities tr
generate

benefits foi
theeal este
business a
the Compe

The
buuyil
website
Whistlebloy

g channels |

Participatio

inindustry

associatior q

with sharec
objectives

Annual rep
The

Whistleblon
g channels

business with
responsibility

Theredibility of
the media

Transparent a
verifiable, inclt
good and effic
corporate
governance

Good corporat
governance

Positive
relationships
between indus
associations a
the Company
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Issues (0] Action and | Communicatio Value
Stakehold
Nl e
Initiate len
term projec
to mitigate
Impacts an
improve
qualitglate
to society ¢
the
environme
1 Transparen  Assign 1 Communic § A psitive
and responsible  nformatsea relationship
information units to bui  channels between mass
disclosure arelationsh § Supportan  media and the
q Business with mass  engagemer  Company
directions media of mass me § Useful andaip
q Data securi 1 Communic  activities date informatic
and person and disclos 1 Press relec based on facts
data protec  informatior  and intervie
promptly throughe
Media { Provide media

opportuniti § Annual rep
for mass q The

media to pUGYT

share website

OPINIONS ¢ Whistleblo
91 Follow glot g channels

trends to s

future

business

directions

plans



4dPlan B Media Public Company Limited

MATERIALITY ASSESSMENT

(GR1, 2

There are a number of material sustainability issues related to the Company'
regard, this Sustainability Report only reports on sustainability issues that significant
in terms of ecosoamwtznd environmsupport the decsa&mg of key stakeholders.

Prioritization

EROiEIlo Ol Process for Mat Verification

Preparation

Support of the
tainable Develq
Goals

Continuous Revie
Improvement a§gs

Q Identification of Material Sissai

The Company has gathered various sustainability issues related to the Comp.
stakeholders and adopted multiple factors cavaedgdeeovioomigiental dimensions to
identify material sustainability issues, inciutigdniiatnze ReRb, global trends, Sustaina
Development Goals: SDGs and other important issues in the sam& industry or relat
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EE

The Company screens the issues complied by our consuttatnafiititgxpertise
reporting. Next, the Company prioritizes each issue by surveying the opinions and
internal and external stakeholders and reviews other important issues from the sar
industries

v

The Company presents the results of prioritization to the Executive Committee t
of the prioritization results under cgremlerhbdldeds’ @ssessment aizbdensmic, (
social and environmental impactssiatah€y with the context and strategy of the Comj
addition, the Company welcomes feedbactustomeasplysesess suppliers-through in
depth interviews to ensure the accuracy of the prioritization of material sustainability

.‘@'. Support of the Sust:

The Company is committed to being a part of promoting theGRadsaniainde Devel
United Nations. This Sustainability Report has details of key activities related to Sus
with linkages to material issues

W Continuous Review and Im|

The Company monitors, reviews and diszéises dhenpterial sustainability issue:
along with the information in the sustainability report, on an ongoing basis
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MATERIALITY MATRIX

The materiality assessment clarified in the previous section resulted in the Matc
displays PLANB matelimhpssteasce based on what is critical to stakeholders and e:
PLANB, simultaneouslyth@véaling y 6T 0 6 AAAOGA A6006 60081

In pursuing corporate sustainability agenda, PLANB has positanedanteporate g
of conduct as a foundation to operate, climate changetasrirs stssealctityf bomd)risk
ut a1 6060000a aiu AT 6006AT YA YUTUI §gA VyoAdbU
abilities and deliver value cieslimidecsstaits entire vlue chain

Materiality Matrix for PLAN2B26 2022

Information Security and

4 ! DataPri ,
! ey Corporate Governance and Business Conduct

Occupational Health and Safety

Hyman resources Development

and Well-being °° o

i Supply Chain Management

Risk and Crisis Management

Environmental Management

o Climate Management

Importance to stakeholders

Chart Area i E . . .

Economic Social  Environmental

v

Importance to PLANB
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SUSTAINABILITY MATERIAL ISSUES

Plan B is committed to conducting business to create corporate value, strengthe
and promote innovations to build corporate sustaiteahilityef@fithef staggeholders
throughout the valuénchdufitiolgnPB gives fiapoe to running a business with socie
responsibility and Management according to good governance principles that will
economic growth and environmental care. In this regaternthseuSampaniis doads for

hyearsid the goal§ fAe®eGs foltows

Sustainability
Material Issue

Corporate
Governanc
and Busine
Conduct

Risk and
Crisis
Manageme

Governance and Economic Dimension

Supply Ch:
Manageme

heyear Lemigrm
Sustainability Te

° GABGA
l uu aodc
employees,
including those
thanain
subsidiaries, a
business ethic:
training sessio
No significant
warniegr audit:
from regulator:
The resuthef
corporate
governance
assessment is
marked as
FERoou0o
Risk managen
Is carried out it
accordance wi
the COSMO
ERGAg A
framework

g A éf the
puuayi ac
suppliers sign
acknowledgen
of the Supplier
Code of Condt
addressing

G ATargets

T a0 aodc¢c
employees,
including thost
thanain
subsidiaries, a
business ethic
training sessio
No significant
warniagr audit
from regulator:
The resuthef
corporate
governance
assessment is
marked as
FERoou0o
Risk managen
training is pro\
for employees
throughthe
Company to ci
a corporate cu
g A &f supplie
are assessed-
economic, soc
and environme
risks

GRI
Framewd

GRI-2

GR210
GR#11
GR®12
GR®13
GR®17
GR®25
GR33

GR205L
GR2082
GR2083

GRI-22
GR®25
GR®26
GR2072
GRAO2

GRI 414
GRI 424
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Sustainability
Material Issue

heyear Lefigrm

Sustainability Te

° GHBGA
operational iss
covering econ(

G ATargets

SDGs

GRI
Framewd

social and
environmental
dimensions
Informatior - No complaints - No complaints GRI-3
Security ar  government government GRI 418
Data Priva  agencies, clier  agencies, clier
other relevant or other releva
parties alibet parties about t o
wrongful use 0 wrongful use ¢ Fye
personal personal ‘/‘W/\'
information are  information are JlEg
present present p
- No breach of - Ndreach of -
information ser«  information
or other security or oth
cybersecurity cybersecurity
incidents incidents
Occupatiot - ¢ A éf the - Policies, GRI 403
Healthand Duay i 0 C procedures, ar GRA02
Safety operational safety training GRA03B
m employees anc  developed for iz GR40DH
3 suppliersrecei Bbuuay1 GC —’v\/\' GR4037
o training in employees GR403B
N accordance wi - Zero accident
- safety
© - Zero accident
2 Human - Employee - Employee 2o GRI401
Resources  engagementr:  engagement ri |!!|| GR4042
Developme  with the with the GR403
and Well organizationis  organization is BF=  GRA04L
being less th@A less thAnA g GRAOL

Zero accident

Zero accident

DEGENT WORK AND
ECONOMIC GROWTH

o

10 Newiures

F 9
(=)
v



5]Plan B Media Public Company Limited

Environmental Dimension

Sustainability
Material Issue

Environme -
Manageme

heyear Lefigrm

Sustainability Te

° GHHGA
To formulate a
policy to incree
efficiency in er
consumption. -
Company has
goal to reduce
electricity
consumption p
unit areaCopby
G Adprgpared
the base year
To manage
resources tsel
produealvertisi
media for max
benefits by
recycling the
leftover vinyl o
vinyl billboard
the end of the
customer's cor
as well as sticl
used as advert
media onR air
conditioned bu
The Company
manage to re
design and imj
those used
resources to
increase benel

g Percent per

G ATargets

The Company
committed to
efficiently
managing
electricity
consumption,
including using
electricity in
common areas
air conditionin
systems. The
Company sets
goal to reduce
energy
consumption k
hinGA4 G
comparedtds (
through variou
measures to
reduce energy
consumption &
improve energ
efficiency

The Company
changed all
billboard lightir
systems from
fluorescent tuk
to LED tubes t
g A BYG A6
save energy a
reduagarbon
dioxide emissi
by up EbH
kg/tube/year o
toA A - A
The Company
reduced water

SDGs

GRI
Framewd

GRI 31
GR380412
GR302L
GRB05
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heyear Lefigrm
Sustainability Te

Sustainability

GRI

SDGs
Framewd

G ATargets

Material Issue

° GHBSGA

for washing bt
by new cleanir
methods such
changing the

faucet head ar
washing meth
from top to bot
and regularly

checking the

washing equip

to asure an
efficient water
discharge.
Water - To manage an - Set a target to GRI 343
Manageme  reduce water reduce water GRI 3@3
consumption b from operation
g ARGAQ ¢ hg AnG A G [EED
comparedto tt  compared to tf i
G Alb@se year- ) i
> 9 y base yeaGd®B\
environmental A 12

sustainability a
reduce the risk
insufficient wat
supply require
meet the need
various sectors
the long term.
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heyear Lefigrm
Sustainability Te

Sustainability

Material Issue

Climate
Manageme

° GHBGA
To be committ
controlling ave
temperatures ¢
following guide
related to
greenhouse ge¢
emissions per
Agreement for
longerm
sustainability. -
Company,
therefore, sets
target to reduc
greenhouse ge¢
emissions by
hg ABYG A § ¢
conpared to th
base y&aBAG

GRI
G ATargets SDGs [ e
Set a goal to GRI 305
reduce greenh GR30&
gas emissions GR30%4
hg AoyG A G GR305%
comparedtds (
by improving tl
Company's

billboard scree

and changing QO
lamps and ligh k=
bulbs to LED. K& 3

HHHHHHHHHH

&
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SUSTAINABILITY STRATEGIES

PLANB is proud to report our sustainable commitment and cGnh#n@e effort t
resultimg the leader in tbéhoote media industry and domestibeingruagiaths
We have been selected on the list of sustainghistaitoabitity Hauastment (THSI) of the
Stock Exchange of Thailgmdr®ronsecutively &4 &fRcting Plan B's determination
to conduct sustainable business dndemptratgaovernance policy in various dimens
including economics, environmental, and corporate social responsibility (CSR).

PLANB is committed to sustainable business apmratiahsridllovengational
frameworks, creating Valmeeinsainsg] prioritizing every step of the business from the .
delivering quality service to its customers. We aim to provide value to our customers
continually create value. Therefore, we formulate amdlégcetrategiesugibzing
sustainability policy as our guideline and material issues as our apprehension of th
opportunities

The company has develgpad stfategic plan to outline three clear operational fral
tofdaoy YUTUI gA AAAai 607 iuo Aoaolniyuoda
A6aodo 1 diuyyodouAoao odulGdoya au 07 a0
sustainability.

1. Support and desae@ value to creatgyciedibdietyeahdnce the quality of life of
communities surrounding the Company's operating areas.

2. Operate under the messidmvastising media and deliver good innovations to servi

3. Drive sustainability and climate managefodatviagptbacglobal sustainability
framewgricludghe Dow ones Sustainability Indices (DJSI).

PLANB established the Sustainability Working Groilihdod tegoits divestiinad
a6o Pbuyyiuyiao Ouaoyiaiaoo DPuuuodaaooA &
endorse sustaifabdlity T a0 YUiUOdO0AY OAOAOUOOOAY
sustainable strate¢grgetd, provide recommendations and support to promote sust
implementation and monitor and evaluate its performances. To enhaneadiee effective
implementation, Sustainability Lead holdssixmoedtisigoekessgk tof progress, keep
members up to date, seek approval for essential matters, and report the sustainabili
Corporate Governance Committee. In addition, in integratigntirecs bsisimesslibperatic
working team, whighises the sustainability division amdttee esxjigers, will liaise with

each business unit and function to implement under sponsorship by the functional st
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STRUCTURE OF SUSTAINABILITY WORKING ¢

The Sustainabikimy\@roup was established to oversee the development and im
of sustainability strategies. The working group consists of executive representa
departments who drive sustainability activities and projecisrthettzgagolitse taionulat
and framework to promote awareness and communicate and integrate sustainabili

corporate culture.

Board of Direct

Corporate Governa

Committee

Sustainability Wo
Group

Th&ustainability Working Group is as follow

Pinijsorn Luechaikajohnpan, R

Chairman of Sustainability Work

Representative fro
Value Managemel

Representative fro
Digital Media

Representative fro
Marketing

Ms. Angkana Chalermchaikit
Vice Chairman of Sustainability Working Group

Representative fro
Human Capital

Representative fro
Static Media

Representative from |

Relatioms®&ecretary of
Sustainability
Working Group

Representative fro
Human Capital

Representative fro
Purchasing

Representative fro
Corporate Secretaria
andbecretary of the
Sustainability
Working Group
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CORPORATE GOVERNANCE & BUSINESS CO

GRR9 210,41,-42,43,47,25,-3 205, 268, 263

year Lomgrm

Sustainability Targe A
o G B GA » G ATargets G ARg@ormance
qTT00 ad6o D g gAdftheComgany 1 g A Af the Com@any
employees, incthding  employees, including  employees, including
main subsidiaries, at  of main subsidiaries,  of main subsidiaries,
business ethics train  business ethics train  business ethics train
sessions. sessions. sessions.
1 Naignificant warnin¢  No signifiegautning or § No significant warnir
audits from regulator  audits from regulator  audisom regulators.
1 The resutheforporate § The resuthaforporate J The result of corpore
governance assessn  governance assessn  governance assessn
Uil v o 8 0.0 A Uil v sB 8 0.0 A Uil v sB 8 0.0 A

Good corporate governance, integrity, and transparsarsiginadledeengial
business grolttarefoRt, ANBiwes to conduct busititge®d corporate governance and
business ethics witwighsure fairness and trust for all stakeholders.

Corporate Governance

PLANB upholds good corporate governance, establishing a business struct
system, and corporate governance system that aligns with relevant laws and principl
460 aodAyoaocoA 1 (tieThd indefici Didors DésdciativrA dnd
international standadiditionBtdaed of Directors announced the Corporate Governance F
Code of Conduct as guidelines for business conduct for directors, management, and
their duti€edoard of Directors reviews thamuiddiie ensure that changirsg environm
and business conditions are addressed

=3

[ Nty T

Please scan this QRYleeitlerparate Governance Policy and Code of Cona

I#E
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Corporate Gmee Structure

The Company delsggoexpbrate governance struciisrepe tsunsdtiygood
corporate governance principles, laws, the Articles of Association, and resolutior
meetings. The objective is to ensure that relevant parties perform their duties with
protect the interests of shardrstdesisadders both in the short term and in the long ter
confirm that the Company's operations are carried out in a direction that maximi:
shareholders and stakeholders

The Board of Directors and subcom
charge of corporate governance anq
control as well as establishing visid
values, strategies aiterntorgpals, {
making critical business decisions fg
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The Executive committee arg
of managingwsaraspects of
dtTyyCoaoe uAa
as delegated to them by thg
Directors and reporting
performance to the Board o
on regular basis. Employ
responsible for carrying out
tasks in compliadcg av Y
rules, procedures, and polici

o
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Structure of Board of Directors

The Board of Directors comprises knowledgeable directors with capabilities and

a business. The Board is responsible for setting policies, vision, strategies, goals, r
plans aanually reviewing and appropvamy theisiom mission, andAisategeeBoard

Is in charge of setting and approving the Company's budget as well as supervising t
to ensure that they manage the business following the specified potioigs, laws, ob
resolutions of the shareholders’ meetings, resolutions of the Board's meetings,
efficiency, effectiveness, honesty, and prudence. This is to ensure thgtwite Company
principles of good practice tthenagonaic value of the business and security for shar
The Board of Directors dwnsistsen$ as follows:

1.

© N gk wD

Pol. Gen Somchai Vanichsenee Directors/ Inde peraaé th ® fecio C dhaiittee
Pennapha Dhanasarndijplepdhdent Director/ Member of the Audit Committee
Mrs. Monluedee Sookpantarat Independent Director/ Member of the Audit Con
Mr. Mana Jantanayingyong Director

Mr. Ekapak Nirapathpongporn Director

Mr. Arnon Porndhiti Director

Mr. Palin Lojanagestiar2ind Chief Executive Officer

Pinijsorn Luechaikajohnpan, Ph. D Director and Managing Director

Board Diversity

Diversity
of
SubBCommittg

Board
Diversity

1-3yea
2906

Yeaf
Service
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Board Skills Matrix

The Company's Board of Directdksennisests with diverse educational backgrour
experience, and skill sets in line with the Company's business strategy, as shown in

BOD Pol. Ge Mr. Pinijsorn Mr. Ekapi MrMana Mr. Pennapl Mrs.
Somch Palin Luechaika Nirapathp Jantanay Arnor Dhanas Monlug
Vanich Lojana npan, Ph. gporn gyong Pornc nsilp, ee
enee 0sin hitt  D.B.A. Sookpg

tarat

Industry knowledge and experience
Industry
knowledge
and

experience

Core busin

knowledge

Specific knowledgepandnce

Legal 2

Marketing 2 2

Economics

siness 2 = = =

Administrat

Public

administrat

Human

Resource

Manageme

Accounting 2

Information

System

Engineerin 2

Others e

Knowledge

Performing

Duties as a

Director

Strategic

Planning

Risk

Manageme
Source: Referring to the guidelines of the Stock Exchange of ThallamtbgbayGdfentive Gsvsr o

2 2 2 2

We aim to be recognized as one of the industry's best employers, attract talent
champion gender parity. We determined that everyone must act politely and respec
without violatirght@es opinions and respect fundamental human rights at all levels. At
people equally without considering race, religiafasthgemyecage, physical appearanc
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language, political opinions, and legallpgpeotaated Mberover, gender equality in t
workplace is our priority. We provide an opportunity, and career path growth depel
capability without gender segregation.

BUSINESS CONDUCT

PLANB recognizes that transparent and ethical business establishes trust ama
contributing to sustainable devetwptnent. To conduct business with integrity, the I
Directors framed the Code of Conduct as [rusiipdss eftgmebech all directors,
executives, and employees of the CompanyrangidbegbSitiai@sle of Conduct covers
practices for respect of human rights, treatment of shareholders, treatment of cus
business pars, competitors, creditors as well as social responsibilities, environment, o
and safety-@ntuption,-amttney laundering, political aanitregenmemt of intellectual
property, confidentiality, data privacy.

1 Traininfjeandance 18@%
1 Postraining test padOoite
1 Average gosining test d€ii#o
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ANTCORRUPTION

The company actively pursues sustainable business conduct stressing good co
and sufficient and proper internal control processes. The Corguanypsenféxhicy clear
covering all activities and undertaking @dhrepgfiompalyguidetioesgo@none
activitiase waelefined and commurticaméelrmal and external parties. Note that the Comj
concerned with corruption risk from its activities and requires that thisandk be exan
prevented. Accordingly, the Company issued control and monitoring measures for a
corruption risk to ensure that its undertakings are honest and transparent and prever

Furthermore, communication chanpédseveregpakanolders to blow the whistle, st
suggestions and file complaints related to corruption directly with the Audit Commi
piuayiacC 6A TUAG 1T do0yadooof Goui Oy U
Gorruption (CAC). Finally, the Company requires all employees to assess their knowle
of the Code of Condidk diheimployees must pass the assessment to encourage all er
be fully aware of the Cedecvb@driosteployees’ work ethics.

In addition, the company also requires all employees to undergo a rigorous Cc
where all employees must pass all criteria. Thuisngpasneoylageledtivliadge and
instil work ethics in esploye

AntCorruption Procedures
Thereployee at all levels shall comply with-toerigiktovirgpadticts:
 Followthedriiy y Ayaoiud yyuoonAyYyoA¥% 1 AASGGOA
rules by not getting involvedhdirectly or corruption.
1 Refrain from taking any action that shows intent toward toestgkedrotmebribery w
of the Company on the scope of works under responsibility both directly anc

benefit of the Company, emglhigelgsesdon
1 Do not neglect to inform the manager or responsible parties and cooperat
investigation when knowing of any actions connected to corruption in the Com

1 When takingamyptipnone actiemployees at abfiélvelCompany must follow the
following guidelines with care

1 Employees must follow the policy explained in the good corporate governance
T 0RA aodo -chrugtigniprdocedus far §ifes,dreception and ether related e»

 Fo charity pugéseAASd S fAuGT aoua uAAa 10 A(GAO
whose mission is for socjahdesigfiisorganization must be reliable with proper |
The donation must also be processed \iya tianspabeiibgsydavis @rid A

examined and audited to ensure that such donation is not mae for a corruptic
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1 Sponsorshgih by money and assets to any actjwitiest spg@cdyettie name of the
Compaiy.additiongls sponsorshipnnasic i AAGGOAA T 0A ado
io yyudoAAORA Avad ayi agAyiyoasacC o0 U

1 Any business relagumshase and hiribgsisueds communication with the governme
private sector counterparty, andtadyqtré/lretaness operation must be transpa
honest and in accordance with related laws.

1 The company has a neutral political policy, meaning all employees have politice
undehdaws. However, employees must not jakeAdy&ctian® 0 S 0 Gy 1
political purpoBe 4 Ad6 T1daoiudA ui €C 8Aya aodo
harm to the Company for imvpbléioairctivities

Whistleblowing

The Company has establiseedmuatesiioelseceiving and dealing with complaint
fronall stakeholders. You can contact or complain about issues that may be a proble
Audit Committesavehindependents directors as follows:

1By sending a post to the Audit CamittegoyvéiAaA B Tower New Petchburi
Roadlakkasan, Ratchathewi) Bahrblok

2) Enaihuditcommittee@planbmedia.co.th

3)XCompany Secretary @irigimmysecretary@planbmedia.co.th

4Telo66 (0) 2BAHS #422

In this reg#rd, complainant can be confident that the Company has measure:
complainant's information confidential and protect the informant.

Process-ahdlin@mplaints
1. Whistleblowers or complaints through various channels DivisiQoprepayeSecreta
a summary of corruption and complaints received
2. Consider first whether the com@aialatonleéanticorruption measures

1 If the case does not qualify as a violation against the anticorruption sectic
be foexd to the appropriate departments

1 In case of corruption
I. If unfounded, the results will be communicated to the complainant
ii. The Company Secretary Division will take further action if there
informatién case of corruption thattiiregtdrapthe case will be
reported to the Executive Committee and the Audit Committee. Th
forwarded to the Internal Audit Division for.acknowledgement
3. Coordinate with the Human Resources Department to appoiataAfievestigatio
setting up an investigation committee, the Human Resources Department wil
investigation
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4. Report the number of fraud whistleblowers, event summary, and operational
Committee, reportirsjenems

PLANIBas measures to protect the rights of complaindfds examgiermants.
Company will conceal the name, address, or any information that can identify the
information provider and keep the information of the coimpreinardoafdetttial.
Whistleblowing mechanisms, compliant handling and investigation process, and wl
appear in detail in-DerAuption Measuresnim r2p22ts on viotdithen€ode of Conduct
existed

G A@iGrmance

Number of breach case
91 Legal proceeding
Business integrity
Data privacy
Conflict of interest

Human righés discrimination and
harassment)

1 Environment, occupational health
Consequences of breach

1 Verbal warnings
1 Written warnings
1 Contract termination
1 Pending investigation

= =4 =4 =4

OO0OO0OO0O»PO O OO OO P
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RISK AND CRISIS MANAGEMENT
(G112, 25, 26, 27 403
year Lomgrm

Sustainability Targe A
o GABGA» G ATargets G ARaGbrmance
1 Risknanagementis c § Risk managementtri § Risk management tr
out in accordance wi  provided for employe  provided for employe
COSMERE A g A throughout the Com;  manager level and a
framework. creatacorporate cultt  throughout the Comj
creatacorporate cultu

PLANB recognizes the importance of risk management given the consider:
commercial, asset, legal, environmental, health and safety, disruption, and climate. F
odbaobyiaofn oudoéoya aiu oduuooa 1T aAa 1T 071
viewpoints on those who operate in multiple dimensions throughout the value chair
media industry and sustainabibtytizemghde risks is essential for the sustainability of 1
business.

PLANB has established the Enterprise Risk Management Framework accor
Enterprise Risk Man@geamelapplied it across the organization by enforcing the Risk M
Policy to all employees. The policy and the framework have been defined by the
Committee (RMECH A 0y A0OOA YOAg ady uAod dslyatiedisk?k UD §
Management Department is responsible for feaiitatimg e leskan@snageitodirtg
data consolidation, training provisions, and the promotion of risk culture throughout t
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The company has a risk management pohtsriizdtacolexsesttial business

activise This may affect business operations both directly and indirectly. The risk mar
been effectively implemented since stRatégnaptanimngstment decisions for new
businesgasluding control and monitoring todcegpabiEresiefare, the scope of authority
and responsibilities of the Risk Management Canmittee are as follow

1.
2.

3.

o

Formulate and review risk managemdritapokevorks.

Supervise and promote risk management practices alighetiorgasizes®n to
strategies and igoalsling changing environment.

Provide suggestions, monitor, and evaluate risk management practices for the
Department to implement and execute.

Review risk management reports of the Company and provideohidinogs on pos:
risk mitigation plan and risk management system development to ensure effecti
of the Company.

Support Elated tasks and executitms @ompany's risk management objectives
Report risk management performance to the HaarthabrDarectorgicident
significantly affe€ismpany's business qpkeaBoasd of Directaesotifstdfor

further deliberation and immediate action.

Consider and approve investments in foreign countries.

. Perform any duty as assigned by the Board of Directors.

=

Please scan this QR code for Risk Management P
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The RMorking Group

Board of Directo

Risk Manageme
Committee ; Audit Committee

3

= |

£ Internal Audit

5 Committee

o

E’, Risk Management

g Group

=
g} Finance Departr  Operations Depar Sales Departme
= Risk Manageme Risk Manageme Risk Manageme
£ Representative Representative Representative
(@)
@©
é Finance Departr  Operations Depar Sales Departme
e Management and Management and Management and
£ Owners Owners Owners

As df De6 A T@® Com@aRisk Management Committdddrentistartly:

Mrs. Monluedee SogKpaitaran of the Risk Committee

Pinijsorn Luechaikajohnpan, Ph. D Member of the Risk Committee
Mr. Ekapak Nirapathpongporn Member of the Risk Committee

Mr. Arnon PoriMmtiber of the Risk Committee

HwnNe
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RisManagement Framework

and Audit
Working groups are  Working groups After assessing such The working groups
invited to quarterly examine the level of risks, working groups summarize details and
meetings to review  risk (level of impact anavill come up with report key risks with
each department's likelihood of risk), risk measures to control  impacts and risk
operational risks. The factors and impact if such risksfafidw management measures
risks to be identified the risk occurs. up on the status of riskto related governing
include strategic risk, control and bodies depending on
operational risk, Management every the risk lsyee.,
financial risk, regulatory quarter senior executives, the
risk, and sustgiyabi Risk Management
risk. Committee and the

Board of Directors to
ensure that the
Company can continue
to operate its business
according to plans and
strategies and to
achieve desired
objectives.

Guide Risk Reporting
Very Hi¢ Must closely monitor and propose an action Board of Dirgct
risk leyiacluding a monitoring plan tthenskitev BOD
is dowratmedium or low level as well as prop
plan to the Board of Directors
High Must monitor and propose an action pl: Risk Managem
Management Committee (RMC) for approv Committee: RV
acceptable levels according to the inckides
monitoring plan to ensure that risk level is d«
low level
Mediun Apply routine control procedures and risk st Chief Executive
Officer & Mana
Director
Low Apply routine gortceldures without risk surve Working team







